
RAB RESOURCES

INSPIRING, 

EDUCATING, 

EMPOWERING



• Certifications to propel skills and improve 
potential.

• Online training to deepen knowledge base and 
work at individualized pace.

• Preparing sellers to excel as marketing partners to 
brands. 

RAB.COM NAVIGATION
• Training/Professional 

Development Home



• Customized in person training focused on the 
group dynamics and desired outcome.

• 23 different techniques deployed.

• Immersive, educational, team building and 
empowering.

RAB.COM NAVIGATION
• Training/Professional 

Development Home



• Easy access to thousands of coop plans available.
• Search by expiration date, category or manufacturer.
• Resources available for all media: Radio, Television, 

Digital and more.

RAB CO-OP DIRECTORY



Information to start conversations and position 
yourself as a true marketing professional

• Insights into lines of business to tie to your 
listening audience

• Who, what, when, why and how consumers take 
action, purchase preferences and more

• Links to trade associations, publications, etc.

RAB.COM NAVIGATION
• Sales Tools/Prospecting
• Sales Tools/Research
• Sales Tools/Appointments



Consumer and radio listener insights

• Based on recent surveys

• Insights into purchase trends

• Categories to date span holiday 
sales season

RAB.COM NAVIGATION
• Sales Tools/Research



Information that answers your 
prospects’ question of when they 
should advertise aka HOT months

• Sales trends for key advertiser 
categories; identifies periods 
within the annual sales cycle 
where clients must advertise

• Based on three-year trends data 
from U.S. Dept of Commerce 
data RAB.COM NAVIGATION

• Sales Tools/Prospecting
• Sales Tools/Appointments
• Sales Tools/CNA



Provides guidance on how much 
advertisers should spend

• Sales revenue trends compared to 
advertising spend by category

• Can help justify sales proposal and 
ad campaign costs

RAB.COM NAVIGATION
• Training/Professional 

Development Home



Provides guidance on 
categories/clients to prospect based 
on seasonality and media activity.

• RAB Analysis from sources 
including:
• Media Monitors Data
• Top RAB.com searches of 

various sales tools
• Promotional calendar
• Top Business Trends RAB.COM NAVIGATION

• Sales Tools/Prospecting



RAB RESOURCES

CUSTOMIZABLE 

SALES TOOLS



Deeper dives into categories

• Includes additional information beyond 
Instant Backgrounds

• Designed to assist in driving sales on a local, 
regional or national level

• Delves into the current statistics, challenges 
and opportunities

Go to market and close the deal

• Includes PowerPoint presentation full of 
ideas sellers highlight the various ways that 
radio can help drive traffic and sales.

RAB.COM NAVIGATION
• Sales Tools/Prospecting
• Sales Tools/Presentations
• Sales Tools/Research



Designed to help put together a research-
based auto client presentation

• Compares radio formats and auto 
nameplates to help create a ready-to-
present PowerPoint deck

• Includes vehicle lines by manufacturer

• Data points on income, demo, gender, 
etc.

RAB.COM NAVIGATION
• Sales Tools/Prospecting
• Sales Tools/Research



As the multiracial population continues 
to grow, RAB has created a multicultural 
advertising checklist and a series of 
presentations designed to educate and 
inform of the nuances of multicultural 
consumers and the role that radio 
plays in their daily lives.

• Asians
• Blacks
• Hispanics

MULTICULTURAL

RAB.COM NAVIGATION
• Sales Tools/Prospecting
• Sales Tools/Presentations
• Sales Tools/Research



ADVOCATING FOR 

RADIO AMONG  

THE ADVERTISING 

COMMUNITY



THOUGHT LEADERSHIP & ADVOCACY
rab.com/whyradioradiomatters.org

radiomatters.org/index.php/category/podcast/rab.com - sales tools - research

Why Radio - Case Studies
rab.com - effectiveness



MATTER OF FACT

• Proprietary database of nearly 6K marketers and agencies
• Articles and select webinar invitations
• Library of editorial and on-demand video on the Matter of Fact page on rab.com

Keeping the advertising community in tune with radio



RAB LIVE ONLINE PRESENTATIONS

RAB Live Presentations cover a variety of topics to help radio professionals 
advocate and pitch radio among the advertising community nationally, regionally 
or locally.

Subject matter includes:

• New research presentations
• Monthly “Radio Works” categorical presentations featuring a category expert 

and broadcaster success stories.
• Sales, sales management and alternative revenue topics

RAB.COM NAVIGATION
• Training/Live Presentations
• Training/Live Presentations 

On Demand



INSPIRING & 
REWARDING 
AUDIO CREATIVE

The only competition exclusively devoted to radio to 
reward the development of effective and creative radio 
commercials.

• Draws entries from advertisers, advertising 
agencies, production houses, radio stations, 
educational institutions and students from across 
the country. 

• Approximately 19,500 commercials, podcasts and 
innovative and integrated audio marketing 
campaigns have competed for over $3.4 million in 
prizes. 

• The Radio Mercury Awards are highly respected in 
the ad creative community.



FOLLOW RAB ON SOCIAL MEDIA

Facebook: @RadioAdvertisingBureau

Instagram: @radioadvertisingbureau

LinkedIn: @Radio Advertising Bureau

Twitter:  @RadioAdvBureau
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